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In 2024 we started rolling out our updated 
CVP across all our stores to meet 
the changing consumer preferences. 

Developing Magnit 
umbrella brand
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We develop a strong ecosystem of formats 
to provide customers with everything they need 
for convenient and exciting shopping experience.
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Everything within reach

Focus consumer 
missions

Additional consumer 
missions 

Quality, convenience, 
and comfort 

for our customers
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