
Key highlights

42%
reduction in specific greenhouse gas 
emissions2

29% in 2023 vs the 2019 base year

Operational highlights

Number of stores

31,483

20,725 21,564

26,077 27,405 29,165

2019 2020 2021 2022 20242023

Headcount, thous.

368

308 316
357 361 361

2019 2020 2021 2022 20242023

Number of tickets, mln

6,671

4,690 4,641
5,147

5,932 6,190

2019 2020 2021 2022 20242023

Financial highlights

Revenue, RUB bln 

1,369
1,554

1,856

2,352 2,545

2019 2020 2021 2022 20242023

3,043

EBITDA margin, %

6.1
7.0 7.2 6.8 6.5

2019 2020 2021 2022 20242023

5.6

Net income margin, %

1.2

2.4
2.8

1.4
2.6

2019 2020 2021 2022 20242023

1.6

Note: financial metrics are presented on a pre‑IFRS 16 basis.

ESG metrics1

65%
reduction in specific water consumption2

55% in 2023 vs the 2019 base year

29%
reduction in specific 
electricity consumption2

29% in 2023 vs the 2019 base year

59%
reduction in specific food 
waste generation2

59% in 2023 vs the 2019 base year

RUB 561 mln
spending on social 
and charitable projects  

RUB 598.5 mln in 2023

81.2%
employee satisfaction rate

81.1% in 2023

87.1%
employee engagement rate

86% in 2023

1 In 2024 the calculation methodology of electricity 
consumption and greenhouse gas emissions was updated. 
Relevant metrics for 2019‑2023 were recalculated. 

2 Compared to 2019 base year.
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